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Disclaimer 

For legal reasons we would like to state the following: 

Although the author and publisher have made every effort to ensure that the information in 

this report was correct at press time, the author and publisher do not assume and hereby 

disclaim any liability to any party for any loss, damage, or disruption caused by errors or 

omissions, whether such errors or omissions result from negligence, accident, or any other 

cause. 

The information contained within this report is strictly for educational purposes. If you wish to 

apply ideas contained in this eBook, you are taking full responsibility for your actions. 

 

  



 

Introduction 

The one thing most internet marketers, especially in the early days of their 

business, struggle with is getting traffic to their websites. 

The important thing about traffic is that you get people who are genuinely 

interested in what you do or what you sell. There’s no point in getting 

thousands of visitors to your site if none of them are interested in your 

message or your products. 

That’s why you must always focus on getting targeted traffic. 

There are of course many different sources of traffic that you could focus 

on such as Forum marketing, Solo Ads or Google Adwords. All of these are 

potentially good sources of traffic. 

However you can’t have failed to notice how Social Media has grown to 

become such an important part of people’s everyday lives. At any one 

moment there are millions of people worldwide logged into one of the 

various social media platforms 

In this guide I am going to talk about how you can get completely free 

targeted traffic from social media – no matter what niche you are working 

in!  



 

How To Get FREE Targeted Traffic From Social Media 

You can get free targeted traffic from pretty much all social media sites. 

However in this guide we are going to concentrate on the two best sites 

that you should focus your efforts on, to get a constant stream of targeted 

traffic that is interested in what you have to offer. 

The two sites to start with are Twitter and Youtube. Let’s first of all look at 

Twitter: 

How To Get FREE Targeted Traffic From Twitter 

Twitter (https://Twitter.com/) is a very popular social networking and micro-

blogging platform that’s been around since 2006. More than a hundred 

million users log on to the platform each day, sending hundreds of millions 

of tweets on a daily basis.  

With those sorts of numbers, it’s not surprising that celebrities and 

businesses alike are capitalizing on Twitter’s massive platform to increase 

brand awareness and drive traffic to their websites.  

The thing that makes Twitter unique among social media sites is the limit of 

280 characters per post or tweet. Until late 2017 it was actually limited to 

140 characters! 

Despite the seemingly restricting character limit, Twitter users love the fact 

that they don’t have to read lengthy rants and posts. Twitter forces people 

to be witty and succinct, to say what really needs to be said thereby getting 

rid of the fluff.  

https://twitter.com/


 

If you want to go beyond the character limit, then you can either divide your 

message into several tweets, or you can just add a link to your blog post or 

article. Since hyperlinks are counted in the limit, you can use a URL 

shortening service like bit.ly or Tiny to save on characters! 

Why Should You Focus on Twitter? 

Many brands and businesses have found massive success on Twitter. If 

you’re still on the fence about it, read on to find out why Twitter just may be 

the perfect platform for your business. 

 Using Twitter is really EASY 

Unlike writing blog posts and articles, and recording podcasts and filming 

videos, you only need a few seconds to write and send out a tweet to your 

followers.  

Think about it: how much time do you need to write 280 characters? A 

minute, probably? Then think about how many people are going to be 

seeing your 60-second handiwork.  

Hundreds? Thousands? Millions? Even if it’s just a few hundred people 

seeing your tweet, that’s still a massive return on your time investment!  

And the great thing is that 280-character limit isn’t going to be boring your 

audience to death. They’ll get your message loud and clear because it’s not 

going to be sandwiched between a 500-word introduction and a 300-word 

conclusion!  



 

 You can quickly build up a huge following 

If you can write interesting and engaging Tweets, Twitter can be your 

marketing playground. Imagine writing witty tweets and getting the attention 

of people with their own massive following.  

Even if you’ve only got a few hundred followers in the beginning, if each of 

those followers retweet your message to their own followers, then you’re 

going to see a snowball effect. Your tweet will be retweeted many times 

over until you eventually reach a massive audience.  

People will be curious about you and your brand, they’ll check out your 

Twitter account, go through your past posts, and if they like what they see, 

then they’ll also end up following you. 

 Tweets get indexed by The Search Engines 

Having a good volume of tweets which become popular on Twitter will get 

recognition for your brand and your website which is a huge boost for your 

SEO rankings. 

For a start you should add your website URL in your profile or BIO. You 

can also add links to your blog posts to the tweets you send out 

Don’t forget to use targeted keywords in your tweets if you want it to appear 

for specific search queries! When people retweet your links, then that 

sends out good signals to Google. 

 



 

 Twitter helps you to Connect with your Customers 

Twitter helps put a face on your brand or company by letting you engage 

with your customers and followers one on one. When people mention you 

in their tweets by adding your Twitter handle (@username), you’ll have the 

opportunity to reply to their tweets directly.   

If you’ve got happy customers mentioning you in their tweets, then that’s 

great! However, if you’ve got unhappy clients, then Twitter presents you 

with the perfect platform to address their concerns.  

Since your tweets and mentions appear on your profile, you have the 

opportunity to show the world just how awesome your customer service is! 

Reply in a timely manner and do your best to present your company in a 

positive light within the 280-character limit!  

Of course, you’re not limited to sending one tweet a day so take your time 

to craft a great response that will help you win even more customers.  

Additionally, Twitter is an excellent communication tool for keeping your 

clients and customers up to date with what’s happening with your business. 

If you’re working on a very special project that will benefit your customers, 

make sure you mention that in a tweet.  

If you’ve got a promotion coming up or happening right now, send out a 

tweet. Remember, it only takes a few seconds to type out your message, 

and you’re not paying for it, so might as well take advantage!  

 



 

 Twitter is a great tool for getting more leads and sales 

Building a strong following on Twitter isn’t going to happen overnight. But 

when that day finally happens, when you’ve finally established a solid 

reputation on the platform, then you can easily get more leads and sales for 

your business.  

As with other marketing platforms, you’ve got to give plenty of value for free 

first before you ask for anything in return. Establish your brand as an 

authority in your niche or industry by providing value to your community.  

Don’t be overly promotional – in fact, try to avoid promoting yourself or your 

business in the early stages of your Twitter account. Once you’ve 

established a solid profile, only then should you start promoting your 

business.  

At this stage, people will be more willing to listen to your recommendations 

and suggestions. If you position your product or your service as something 

that can help them with their pain points, then you’ll be able to generate 

those coveted leads and sales for your business!  

How To Drive Traffic From Twitter 

If you want to use Twitter as a traffic source, you’re going to have to do 

more than just sign up for an account and start tweeting links to your blog 

posts. In this section, you’re going to learn exactly how you can use Twitter 

to drive traffic back to your website. 

 



 

 You need to make a plan 

Just because tweeting only takes a minute or so of your time doesn’t mean 

you can just tweet whenever you want without having a solid strategy in 

place. You need to decide what your goals are and then plan how to 

achieve them. 

What are your reasons for wanting to be on Twitter? Do you want to drive 

traffic back to your blog? Do you want to get people to sign up to your 

mailing list? Do you want them to purchase your products or sign up for 

your services?  

Once you’ve identified your main Twitter goal, outline the specific steps you 

need to take so you can achieve your goals.    

 Make sure you have a Great Twitter Profile 

Before you set up your Twitter profile, check out your profiles on other 

social media platforms. Make sure your Twitter profile is going to be 

consistent with the others. You don’t want people to get confused if they 

are indeed following the same person/business or not!  

You can try using the same cover image or the same profile picture. If not, 

then make sure people can easily identify your brand. Use your company 

logo and brand colors if you have those. It will help with your branding 

activities and will make you look more professional and more credible. 

For your Twitter name, always use your brand or business name. For your 

handle (@user), try to go for your brand or business name as well. If it’s no 

longer available, then use something that people can still identify as you, so 



 

that when they mention you in their tweets, their followers will recognize 

your brand as well.   

Your Twitter bio is limited to 160 characters, so it’s important you make it 

count. You can either tell people what it is you do, how you can help 

people, and why they should follow you. You can also try including 

hashtags ( # ) that are relevant to your business.    

 Follow and Interact with the Major Players in Your Niche 

If you’re totally new to Twitter, you need someone powerful like a Twitter 

personality with a huge following to help give your account a boost. You 

can do this by following and engaging with the major players in your niche.  

You want to get your name out there, so you should add value to 

conversations these well-known people are participating in. You want them 

to get curious about you. You want them to think you’re giving away plenty 

of value.  

Retweet their most important tweets, mention them in your own tweets, etc. 

all while making sure to include their Twitter handle in your tweets.  

Many of these major players react positively when quoted and would not 

hesitate to retweet your message to their followers. This gets their followers 

curious about you – specifically why you got a retweet or a mention from 

someone they look up to.  

So, they’ll go check out your Twitter profile. If they think you’re worth 

following, then they’ll click on that follow button! This is fantastic news for 

you when it happens. 



 

In short, network and build relationships with the most important people in 

your industry. You just might be surprised one day you’ll go from a few 

followers to a few hundred or even thousands!   

 Give Great Value to your followers first before you start thinking 

about promoting your brand, offers or services 

You’re not going to get real people to follow you if all you tweet about is 

yourself, your brand, or your business. People will think they’re not going to 

benefit anything if they follow you.  

Remember: People are not interested in you personally – they are only 

interested in what you can do for them! 

Don’t be offended by this or worry about it. As Zig Ziglar famously said: 

“You can have everything in life you want, if you will just help other people 

get what they want.” 

So, what you need to do is you need to give out value first. And by value, I 

mean sharing nuggets of information that people can actually use in their 

lives or in their own business.  

You can try giving away bite-size advice to address people’s pain points. 

You can try searching for people’s tweets about their problems.  

If you can answer their questions, then try to help them and gain their trust 

by offering value upfront. Don’t ask them to follow you or buy your product, 

just give value wherever you can, and you’ll be justly rewarded for your 

efforts.  



 

When people realize just how helpful you are and how much value you add 

to your community, then people are going to be following you.  

When you’ve amassed a good number of followers, don’t try hard selling to 

them as people can still hit that unfollow button in a heartbeat. Just mention 

your products or services and how they can help. Let people know where to 

find them but don’t be pushy. If your followers have come to trust you they 

will check out what you offer. 

To sum up, you want to give value first, while mentioning your product or 

service to them.  

 Get ready to start receiving Targeted Traffic from Twitter 

Building a strong Twitter profile will take some time and some planning. But 

with hard work, you will soon be rewarded with a community of highly 

engaged followers on this platform. 

Many businesses have found success on Twitter, and if you follow the 

suggestions I’ve laid out in this guide, then you may soon reap profits like 

you’ve never seen before! 

  



 

How To Get FREE Targeted Traffic From Youtube 

YouTube (https://www.YouTube.com) is the second most visited website 

on the entire planet right after its parent company, Google.  

Google is the world’s biggest search engine, and YouTube is right on its 

heels with millions of people typing in search queries every single day. 

YouTube has more than a billion people logging in to the platform each 

month, accounting for almost a third of total Internet users.  

Videos Will Continue To Dominate Social Media  

Many studies have found video marketing to be highly effective. If you’re 

not producing and uploading videos on YouTube for your business, you’re 

missing out on a ton of potential traffic!  

Don’t worry about doing live broadcasts unless that’s something that 

appeals to you. You can pre-record yourself, edit it and then upload it to 

YouTube. Your followers are not going to complain especially if you offer a 

lot of value in your videos.  

If you don’t want to appear in videos yourself then a great alternative is to 

produce screen capture videos which you just talk over. 

Why Should you use YouTube For Your Business? 

There are many reasons why your business should be on YouTube. Here’s 

a few of them: 

https://www.youtube.com/


 

 Videos allow your audience to see and hear from the Real You! 

One of the most visited pages on a website is it’s About page. People 

simply want to know more about who’s behind a brand or a business.  

Sure, you can put up a nice-looking photo of yourself or your team on your 

About page, but what do you think will happen if you add a video of yourself 

talking directly to your audience? I’m pretty sure they’d love that!  

Showing yourself to your potential customers allows them to trust you and 

get to know you on a personal level.  

Later on, they’ll be more willing to sign up to your mailing list or your 

services, and purchase your products and follow your recommendations.  

 Videos allow you to show your customers what to do by 

demonstrating your products and services. 

Videos are also great for showing people how your product or service 

works. They don’t need to read a 5,000-word article with screenshots on it. 

They can simply go on YouTube and watch your tutorial videos. 

Recording your videos should take you far less time than writing the same 

content. Make sure you have a list of possible questions people may ask 

about your product or service. Then answer these questions in your video.  

Videos like this help your audience decide if it’s worth buying your product 

or not, so make sure you demonstrate not just the product’s features, but 

its benefits as well! 



 

 Youtube is the world’s second biggest search engine 

Getting your website ranked on Google by using SEO is something most of 

us work hard at but it can be a very difficult task. It’s actually must easier to 

get ranked on Youtube and considering millions of people search for videos 

every minute, getting your videos optimised for Youtube is a much better 

use of your time. 

 An enormous number of hours of videos are watched every day 

on Youtube 

More than 500 million hours of YouTube videos are played by millions of 

viewers on YouTube every day. Yes, you read that right. In a 24-hour span, 

over 500 million hours’ worth of videos are streamed on YouTube! 

Imagine if you can just get a very small percentage of those views! That will 

mean a lot for your business. If you can position your brand in a way that 

will encourage your audience to share it with their followers, then you might 

even get a video to “Go Viral”! 

 It’s completely free to upload your videos to Youtube 

You can upload any length of video to YouTube. You can also upload any 

number of videos to your account. And you don’t even need to pay a single 

dollar. This right here is one of the top reasons why your business should 

be on YouTube.  

You’re not spending money to have your video posted on YouTube, but 

you’re going to benefit hugely from this free platform!  



 

 Youtube videos get favourable rankings on Google 

You may have noticed that when you search for something on Google, 

you’ll often see YouTube videos ranking at the top of search results.  

If you do your YouTube SEO correctly, you just may see your videos 

ranking on the first page of your business’ keywords! And that will mean 

free, passive traffic for you.  

Imagine doing the work only once and getting people to view your videos 

repeatedly!   

How To Leverage Your YouTube Videos To Drive Massive Traffic To 

Your Website 

Now that you know the power of YouTube and why your business should 

be leveraging this platform to help your business grow, it’s time to show 

you how you can use your videos to drive massive traffic to your website! 

 Do proper YouTube video keyword research 

If you want your videos to get found on YouTube, then you need to know 

what relevant keywords are being used by YouTubers. You can use 

premium third-party tools to get keyword suggestions, but to start off, you 

can use YouTube Suggest.  

YouTube Suggest appears when you type something on the YouTube 

search bar. When you start typing “how to”, YouTube will suggest 10 

possible keywords. In most cases, many people simply scroll down the 



 

suggestions and click on something they like instead of typing the entire 

“how to” search query. 

When you’ve started seeing some traffic to your videos, you will then have 

some analytics data. You can then see the video keywords that you’re 

ranking for. 

Now, you’ve got two options at this point. You can either create a new 

video around those keywords OR you can optimize your existing videos’ 

on-page SEO.  

Obviously, the first option will take more work, so the quickest way to get 

an extra boost for your videos is by taking action on the second option! 

You’ve already done most of the work – you just need to optimize it so 

you’ll get more mileage out of your existing videos. 

 Optimize your on-page YouTube video SEO 

In addition to the first tip I shared above, there are other ways you can 

optimize your on-page video SEO. For starters, you should use your main 

keyword(s) in your video title, your video description, your video tags, as 

well as in your custom video thumbnails.  

Mention your keywords in your video. If you want, you can also upload your 

own transcript to make it easy for YouTube to identify what your video is 

about. 

 Add your website link at the top of your YouTube video 

description 



 

People are only going to be seeing the first few lines of your video 

description so make sure you put your website address and your call to 

action at the top.  

If they want to visit your website, they can just click on the link right away. 

Otherwise, it’s going to be hidden under the Show More toggle. People just 

may not be willing to move their mouse around a bit to click on that, so 

make it easy for people to visit your website!  

What about if you’re promoting an affiliate product or a landing page that’s 

not on your own domain name?  

Well, you can use a link cloaking service to hide those long and ugly third-

party URLs. Two of the most popular URL shorteners are Google 

(https://goo.gl) and Bitly (https://bitly.com).  

 Ask your audience to comment, subscribe, share your video or 

visit your website  

There’s no harm asking your viewers to do you a favour by commenting or 

subscribing to your YouTube channel especially if you know they’ll benefit a 

lot from the videos you publish.  

People sometimes forget to add these calls to action to their videos. Their 

viewers are left scratching their heads wondering what they’re supposed to 

be doing after watching the video! Don’t make them think too hard – rather, 

tell them what to do.  

https://goo.gl/
https://bitly.com/


 

If you want them to sign up to your mailing list, ask them to click on the link 

in your video description. Maybe even add a screenshot or screen capture 

of what your site looks like so they know exactly what they need to do.  

 Share or embed your YouTube videos on your web and social 

media properties 

One of the greatest things about YouTube is that they make it super easy 

for people to embed YouTube videos on their websites, on landing pages, 

on emails, even on social media.  

Uploading your video to YouTube and embedding it on your website has a 

couple of benefits.  

First, you don’t need to upload your video to your own web hosting which 

could result in your site slowing down. Second, people who have never 

heard of you before will find you on YouTube, and they’ll eventually find 

their way to your website.  

In addition to providing copy and paste embed codes, YouTube also makes 

it super simple for you and your followers to share your video on social 

media. Just click on the Share button right below the video title and choose 

from the list of top social media sites to post your video to! 

Lastly, don’t forget to link to your YouTube channel from your website. You 

can add it to your site’s footer or on your About page. Likewise, link to your 

YouTube channel from your other social media sites like your Facebook fan 

page, your Twitter profile, etc.  



 

Cross-promoting your YouTube videos across your web properties will 

create a massive network that will not only help expose your brand to more 

people but will also be good for your brand’s SEO! 

Are You Excited To Start Getting Free Traffic From YouTube? 

Well, you should be! Ranking high up on YouTube can only mean 

wonderful things for your business, and you should try your best to get your 

videos on the first page of video results!  

What are you waiting for?  

Start planning how you’re going to approach your YouTube marketing 

efforts. Think about the kind of videos that will appeal to your target 

audience. Check out what your favorite YouTubers are doing with their 

videos and see if you can do the same thing for your business.  

Don’t worry if your first few videos aren’t going to be perfect – it’s better to 

take action and learn from your mistakes as you go along with your video 

marketing efforts!  

  



 

Summary 

Getting completely free targeted traffic from social media sites is very 

possible if you just follow the steps in this guide. Yes it will take a bit of time 

but it is time well spent as not only do you get the traffic but you also build a 

huge amount of credibility for yourself and your business. 

Establishing yourself on these two huge social media platforms will enable 

you to build a business that will make you money for many years to come. 

All the best with your efforts and good luck with your business 

Kind Regards 

 

  

 


